Advertising SOP: How to Set Up Ad
Campaigns on Seller Central
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How to Set Up Ad Campaigns on Seller Central

Who this is for? This SOP is intended for Amazon sellers who have registered on the Seller

Central platform and are looking to set up ad campaigns to promote their products. The audience should

have a basic understanding of how the Seller Central platform works and should be familiar with the
product they want to advertise. Additionally, the audience should have an understanding of basic digital marketing
concepts, such as keywords and targeting.

Objective: The objective of this Standard Operating Procedure (SOP) is to provide step-by-step

instructions for setting up ad campaigns on Seller Central, a platform for Amazon sellers to manage their

online business. The purpose of this SOP is to help Amazon sellers effectively promote their products and
increase their sales by using the advertising features available on Seller Central.

Step-by-Step Instructions

1. Log in to Seller Central. Go to the marketplace switcher and choose the account where you will set up the ad
campaign

« = C 22 sellercentral.amazon.com/home

amazon seller central [ Ti united States

Manage All Inventory A+ Conte

See All

2. Go to Manage All Inventory to see what products they currently have. This will help you create ad groups depending
on the product.



X Menu

Catalog >

Inventory > Manage All Inventory

Pricing > Manage Seller Fulfilled Products

Orders > Sell Globally

Advertising > Fulfillment by Amazon (FBA)

Stores b Dashboard

Growth b FBA Inventory

Reports b Inventory Planning n
Performance b Shipments n
Apps and Services > Opportunities

3. Create a Google Sheet where you can separate and sort products

**Note: Segment the products if they have the same category but different kinds (example below). A product with multiple sizes
is the same product (e.g. packs, size) and a bunch of products that have the same traits such as sauce or jam could all have a
generic ad group with generic keywords. It is also recommended that you create different tabs for different ad campaigns you
will have to create (e.g, Manual, Competitor, Brand)
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segmented that way to ensure that the target keyword is
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4. Next, go to Advertising > Campaign Manager



X Menu
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5. Select Create Campaign

i

Budgets

Products
Targeting
Settings

History
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> Campaign Manager £

> A+ Content Manager

> Vine

> Deals

> Coupons

> Prime Exclusive Discounts
> Promotions

>
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campaigns that earned 0 clicks over
7-day period. Campaigns that applit
these recommendations were twice
likely to earn clicks on average over
the next 30 days, compared to thost
that didn't.

*Amazon internal data, NAJEU/FE, June 2022-May
2023

View recommendations

1of2 >

Filter Active status: Enabled X Remove
Create campaign | Q, Find a campaign

]+ A Active Campaigns @
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6. Choose Sponsored Products



Choose your campaign type View drafts
Sponsored Products Sponsored Brands Sponsored Display Sponsored TV 3
< —J . > < > < >

Show your products on TV

Sponsored TV can help you reach viewers and
drive brand consideration across streaming
services like Prime Video, Freevee, Twitch, and
other streaming TV services.

Promote product listings

Sponsored Products can help promote products
to shoppers actively searching with related
keywords or viewing similar products on

Showcase your brand

Sponsored Brands can help customers discover
your brand and products with creative ads that
appear in relevant Amazon shopping results.

Drive discovery and loyalty

Sponsored Display can help you reach relevant
audiences throughout their shopping and
entertainment journeys with programmatic
Amazon. display ads.

@ Explore Sponsored Brands @ Explore Sponsored Display

Continue

Highlights NG

@ Explore Sponsored TV

Highlights v

@ Explore Sponsored Products

]
[ Continue J Continue

Highlights v Highlights v

For proper naming conventions for your campaign, gohere.

Important note: The placement of each items in the "Create Campaign" page will be different depending on updates
from Amazon, but, the steps will essentially be the same.

7. Create Campaign name, set Daily budget to how much the seller budget is and choose Manual Targeting

**Note: You will usually have to create 4 different campaigns (Manual, Brand, Competitor, and Automatic -- for Automatic
campaigns, instead of choosing Manual Targeting, you will choose Automatic ). For the Daily budget, if the seller hasn’t provided
it yet, put $10)

Create campaign

Settings

Campaign name

e

Start End

| Manual - I(MAGJ

Choosing no end date means your campaign will
run longer, and a longer timeframe can give you

Feb 19, 2019 Mo end date
better insights on search terms and keyword
performance to further optimize your campaign.
Daily budget
| ¢ | 500 | ‘ Most campaigns with a budget over $30.00 run
. throughout the day.
Targeting

) Automatic targeting
Amazon will target keywords and products that are similar to the product in your ad. Learn
more

(® Manual targeting ”

Choose keywords or products to target shopper searches and set custom bids. Learn more

l. Creating Manual Campaign:

1. Create an Ad Group, set group name according to the product

Use the search term report to see which keywords
triggered your ads. This can inform future
adwvertising decisions.

Use this strategy when you know which keywords
deliver the most value for your business.


https://myamazonguy.document360.io/docs/popeplus-naming-conventions-and-creation-guidelines

Create an ad group

An ad group is a group of ads sharing the same set of keywords and products. Consider grouping products that fall within the same category and price point range
You will create your first ad group now. You can edit your campaign after launch to create additional ad groups in campaign manager. Learn more

Settings

Ad group name

| Earrings

**If you already have a campaign and you are just adding an Ad Group, go to All Campaigns > choose the campaign
where you need to create an Ad Group, then click on Create ad group

All campaigns > Campaign: Manual - (MAG)
Manual = (MAG) SPONSORED PRODUCTS

Ad groups Placements Negative keywords

Create ad group W

Campaign settings Advertising reports

Filter by =
Spend Sales
$083 TOTAL $OOD TOTAL
4
3
2

2. Add the corresponding products

**Note: Use the search bar and look for the corresponding product/s, then add it.



Products

[ earrings x ‘ Q, ‘ 2 products Remove all
Sort by date added | Descending # Add all on this page i Earring x

N ey $45.00 | © Out of stock
Jrop Added
‘LY Earring ’
$45.00 O Out of stock

P ——" y 4 {31 *®
o $35.00 | © Out of stock

J Earrings Added

o $35.00  © Out of stock ,
| Drop Add

RN Earring
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3. Set Bidding Strategy - Fixed Bids only

Bidding

Campaign bidding strategy =~ °t%

(® Dynamic bids - down only
we'll lower your bids in real time when your ad may be less likely to convert to a sale. Any
campaigns created before January 2019 used this setting. Learn more

() Dynamic bids - up and down
We'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely
to convert to a sale, and lower your bids when less likely to convert to a sale. Learn more

() Fixed bids
we'll use your exact bid and any manual adjustments you set, and won't change your bids
based on likelihood of a sale. Learn more

Default bid ~
G

Suggested bid: $0.58 Suggested bid range: $0.23 - $1.09

~ Adjust bids by placement (replaces Bid+) 1

4. Choose Keyword Targeting



Targeting

You can add multiple ad groups to your campaign, but you can choose only one targeting type per ad group.

® Keyword targeting

Choose keywords to help your products appear in shopper searches. Learn more

' Product ta rgeting
Choose specific products, categories, brands, or other product features to target your ads.

BETA

Learn more

Use this strategy when you know the search terms

yours.

that customers use to search products similar to

Use this strategy to help shoppers find your product

searching products on Amazon.

when browsing detail pages and categories or

5. Select the Top 5 Suggested Keywords. Set the Custom Bid to the calculated bid using the formula: average price / (1/

expected conversion rate) * target ACOS . Make sure that each match type is selected.

Keyword targeting

Related Enter list | Upload file
Bid Custom bid * % | 060
Filter by [+] Broad [v] Phrase [+ Exact
Keywords Match type
slant tweezers professional Broad
Phrase
Exact
precision slant tweezers Broad
Phrase
Exact
german macde tweezers Broad
Phrase
Exact
regine slant tip tweezer Broad

6. Go to Amazon and search for the same kind of product you are creating the keywords for

de——

Sugg. bid

$0.97 - 5287

30.83-31.42

$0.83 - $1.42

$0.46 - $1.76

5042 - $1.64

$053-%219

$0.57 - $1.02

$0.53 - $0.72

$0.47 - 50.72

20.43-%1.14

Add all

Added

Added

Added

Added

Added

Added

Added

Added

Added

Add

9 added

Keywords

german made tweezers

german made tweezers

german made tweezers

precision slant tweezers

precision slant tweezers

precision slant tweezers

slant tweezers professional

slant tweezers professional

slant tweezers professional

Match

type

Exact

Phrase

Broad

Exact

Phrase

Broad

Exact

Phrase

Broad

**Note: Make sure you enter the same type of material they use (e.g., band rings gold plated)

Sugg. bid
Apply All

$0.57
5£0.47 - 5072

$0.61
$0.53-50.72

$0.72
5057 -51.02

$1.09
$0.53 - §2.19

$0.82
$0.42 - 5164

40.88
20.46-51.76

$1.42
50.83-51.42

$1.42
5083 -51.42

$1.43
$0.97 - §2.87

Bid

Remove all
0.60 &3
0.60 *
os0 | %
0.60 23
oso | %
0.60 e
0.60 *
os0 | %
0.60 23



Shop women-run businesses

All Departments ~ | cubic zirconia stud earrings Q

= amazon

Deliver to EN Hello, S n '\J
Duluth 30096 Browsing History ~ Today's Deals Gifi Cards Whole Foods Registry Sell Help @ -~ Account&Lists - Orders Try Prime ~ = Cart

[Min |[Max [ Go | [Min |[™ax |[ Go | [Min |[Max
] 1

Go | Sortby|Featured -

1-48 of over 9,000 results for Clothing, Shoes & Jewelry : "cubic zirconia stud earrings"

Show results for

Amazon Fashion
SPONSORED BY CENTRAL DIAMOND CENTER

Top Brands
| Our Brands 14 Karat Solid Gold Post Swarovski
Zirconia
Prime Wardrobe
Shop now»

prime wardrobe

Try on items for FREE at home for
7 days. $2295 prime

$249 prime $1995 prime

Ad feedback

Any Department

4 Showing results in Clothing, Shoes & Jewelry. Show instead results in All Departments.
Clothing, Shoes & Jewelry

Women
Girls 400 in Clothing, Shoes & Jewelry 2 in Clothing, Shoes & Jewelry 34 in Clothing, Shoes & Jewelry #1,315 in Clothing, Shoes & Jewelry
Men 6 in Decorative Jewelry Boxes Stud n Earrings 43 in Stud
Boys n Earrings in Men n Stud U —————

B =4 ow
Novelty & More s : ] Show ASIN: B = ] Show P M

7. Choose at least 2-3 products that are related to the product we are going to advertise

**Note: Choose only the ones ranking organic and not sponsored
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in Clothing, Shoes & Jewelry
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8. Go to Helium10, enter the ASIN of the products you checked (one at a time) and click on Get Keywords

**Note: It will show you the keywords that this product is being ranked for and then we can just go through the keywords and

take the ones that we think will do well on the product we are working on



Do .l Tools Profits My List ™

HELIUM 10
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Reverse ASIN Lookup

* e
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9. Scroll down to the keywords result, filter it by Search Volume

Cerebro 1Q Sponsored Competing CPR 8-Dz

# Phrase Scoregy, Search Volume ASINs Products Giveaway
1 x  earings & 1,427 142,661 616 =100,000 1,6¢
Amazon's Choice

41 40,857 681 =1,000.,000 9¢

]
X
[=2
=}
S
ID\II

Amazon's Choice

3 ®  stud earrings I 103 20,681 496 =200,000 6(
Amazon's Choice

4 ®  mens earrings & 476 19.056 357 =40,000 47
Amazon's Choice

5] % earrings for men &' 397 17,825 348 =50,000 4e
Amazon's Choice

6 ® | swarovski earrings 224 13,466 0 =60,000 3¢
Amazon's Choice

T ®  men earrings &' 233 11,645 347 =50,000 3
Amazon's Choice

8 % cubic zirconia stud earrings £ 184 9,220 333 =50,000 28
Amazon's Choice

10. Find Keywords that are relevant to the product, have a high volume, and have a high organic ranking. High organic
rankings tell us that this particular keyword converts well for this product.



# Phrase Cerebro IQ Score

1 x  earmingsfor woment

2 % hoop earrings for women @
3 % studearrings for women &

4 x| hoopearings®

arrings

5 x da

6 % | pearl earrings for women (2

7 X womens overalls &

8 % jewelry forwomen ™

5579

8913

3225

4786

3116

5191

3,115

Search Volume

334715 |2

89131 |2

64509 [~

47856 2

31163 [

31146 |2

31146 |2

31132 |2

Sponsored ASINs

484

438

326

229

518

481

Competing Products CPR8-Day Giveaways  Match Type

>60,000 2720
>10000 1192
>20000 944
>10,000 776
>10,000 608

>6000 508
>10000 508
>100,000 672

@6 6 6 6 6 &6 6

Amazon Recommended Rank

Sponsored Rank [ Organic Rai

11. Copy and paste the Top 5 keywords into the “Enter List” section back in the campaign creator. Make sure each of the
match types is selected. Use the same calculated bid for the “Custom Bid”.

Keyword targeting

Related Enter list load file

Bid Custom bid ¥ % | 0.60

Match type & [+] Broad [v] Phrase [+] Exact

9 added

Keywords

german made tweezers

[ earrings for women
hoop earrings for women
dangle earrings
jewelry for women

german made tweezers

german made tweezers

precision slant tweezers

precision slant tweezers

S

|

precision slant tweezers

Add keywords

slant tweezers professional

slant tweezers professional

slant tweezers professional

Match

type

Exart

Phrase

Broad

Exact

Phrase

Broad

Exact

Phrase

Broad

Sugg. bid
Apply ALl

$0.57
$0.47 - §0.72

$0.61
$0.53 - §0.72

$0.72
$0.57 - §1.02

$1.09
$0.53 - 5219

$0.82
$0.42 - §1.64

$0.88
50.46-51.7a

$1.42
50.83-51.42

$1.42
$0.83 - §1.42

$1.43
8097 - 5287

Bid

Remave all
0.60 o«
0.60 &3
oso | %
0.50 03
oso | *
0.60 gt
0.60 =
o0 | X
0.60 *

**Note: Browse through the keywords and make sure that there’s nothing too high on the bids (e.g., higher than $3)



86 keywords added

Keyword Match type Suggested bid | Apply all | /Keywurd bid | Remove all |
corings | Broad wasm A s loe ==y
stud earrings Broad 50.44_5;_6; Apply | $ | 0,67 | | Remove |
silver earrings Broad SO.4D-S$00‘.5?§ Apply | % 0.58 | | Remove |
S g wosZ o ) =
(slom | (]
silver stud earrings Broad 50.54_5;;; Apply | $ |07 | | Remove |
cz stud earrings Broad 30.51_5:1‘;3 Apply | $ | 070 | | Remove |
screw back earrings Broad 50.38-5$00‘.5i"; Apply | $ 0.56 | | Remove |

12. Put the brand name on the Negative Keywords for Automatic and Manual campaigns, add it and click on Launch
Campaign/Create Ad Group



Optional: Negative keywords

Match type

Negative phrase v

Brand Nme

@

&

You may add up to 1000 negative keywords.

ﬁ ‘ Add keywords ‘

No keywords added

Keyword Match type Remove all

Launch campaign

ack to campaign selection ﬁmel

Il. Creating Competitor Campaign:

1. Follow Steps 1-4 on creating Manual campaign
2. Go to Amazon and search for similar products using the most search keyword you found. Once loaded, use

Junglescout to show all
3. Add Headings (Format > Paragraph styles) and they will appear in your table of contents.

4. With the same product, then downloaded the CSV file



= amazon

Deliver lo
@ Duluth 30096

1-36 of over 9,000 results for

Show results for

‘Amazon Fashion
() Top Brands
[[] Our Brands

Prime Wardrobe
) prime wardrobe

Try on items for FREE at home f¢
7 days.

< Any Department
Clothing, Shoes & Jewelry
‘Women
Girls.
Men
Boys
Novelty & More
Shoe, Jewelry & Watch
Accessories
Baby
Costumes & Accessories

Refine by

Amazon Prime
8 prime

= Jungle ScoutpPro

Choose your Export / Share method: X

You're able to share an anonymous screenshot of
this table data to Facebook, or download it for
yourself.

[ ¢ Share to Facebook ]

[ 22 Download Screenshot ]

[ N Download CSV Flle

+ When posting to Facebook we exclude all
names, brands and categories, to preserve your
niche!

5. Open the downloaded file. Copy all the brand names and paste it on the sheet

**Note: You may remove duplicates although it doesn’t matter when you copy it the ad campaign -- make sure to remove all

the N/A
4 & | B | © b | E | F G |
1 |Export date: 2/19/2019 | Export time: 18:44
2 |Search Term: cubic zirconia stud earrings
3 |Average Sales: 625
4 |Average Sales Rank: 62,319
5 |Average Price: $30.35
6: Average Reviews: 333
7
8 # |~ | Produd lj Brand \~|ffice |~|catego ~|Rank |~|Mo.Sal~|D.!
9 | 1 Evervday Elegance Jewelry  p125.95 Clothing,! 63,400 255 <5
10| 2 $14.91 clothing,! 40,372 154
1| 3 - anter $29.95 Clothing,! 1,315 2,700
12 | 4 -~ Jewelry p116.95 Clothing,! 300,303 64 <5
13 s Ena ‘ O thing, ! 828 4,964
14 6 Center $29.95 Clothing,! 1,315 3,049
15 | 7 oy $8.99 Clothing,: 21,750 311
16 | ” $9.99 Clothing, ! 4,677 1,030
17 | 9 E $17.88 Clothing,! 32,292 274
18 1 $18.99 Clothing,! 43,715 210
19 | 17 $12.99 Clothing,! 11,985 573
20| L $22.99 Clothing, ! 7,225 800
21 | 13 i $9.99 Clothing,: 23,898 227
22 | 14 $14.99 Clothing, ! 3,016 1,585
23 | 1= p] $11.99 Clothing,! 14,775 524
24 | 1t $11.99 Clothing, ! 7,111 975
25 | 177 $9.99 Clothing,: 24,129 300
26 | 18 115.95 Clothing,! 63,400 256 <5
27| 1< §20.99 Clothing,! 25,305 456
28 | 20, $9.99 Clothing,: 21,569 285
29| 21F |517.99 Clothing,! 12,313 543

6. On the sheet, add the best keyword to the brand names



**Note: Use the concatenate function to make it easier

=CONCATENATE(T2," ",I2) _

H J K L

1 Necklaces Earrings

2 . cubic zirconia stud earrings cubic zirconia stud earring, J i)
a3 cubic zirconia stud earrings cubic zirconia stud earring
T a5 . cubic zirconia stud earrings cubic zirconia stud earring.

47 cubic zirconia stud earring:

48 Cubic zirconia stud earring

49 cubic zirconia stud eamings P y

50
! SAMPLE ONLY ‘
53

7. Copy and paste it to the Keywords section

**Note: Make sure to add all the keywords on Broad, Phrase, and Exact (one at a time)

Keywords

Suggested Enter keywords Upload file

Match type

Broad

Phrase

Exact

rings
cz diamond stud earrings

14k gold cubic zirconia rings

g earrings

cubic zirconia stud earrings sterling silver
14 k gold stud earrings

earrings cubic zirconia

cz stud earrings sterling silver
cubic zirconia stud earrings set
gold earrings

cz earrings for women

cz earring
yellow stud earrings 0

You can add up to 1000 keywords.

— ‘ T e

8. Apply suggested bid

**Note: Browse through the keywords and make sure that there’s nothing too high on the bids (e.g., higher than $3)



86 keywords added

Keyword Match type Suggested bid | Apply all | /Keywurd bid | Remove all |
corings | Broad wasos A s loe | ==y
stud earrings Broad 50.44;5;':;_6; Apply | $ | 0,67 | | Remove |
silver earrings Broad SO.4D;$$00‘_5:: Apply | % 0.58 | | Remove |
S g wosZ o =
(slow | ==
silver stud earrings Broad 50.541%__;; Apply | $ |07 | | Remove |
cz stud earrings Broad 30.51;201‘;3 Apply | $ | 070 | | Remove |
screw back earrings Broad 50.3::0‘.5?2 Apply | $ 0.56 | | Remove |

9. No need to put anything on Negative Keywords and click on Launch Campaign/Create Ad Group



Optional: Negative keywords

Match type

Negative phrase v

Enter keywords separated by a new line.

You may add up to 1000 negative keywords.

No keywords added

Keyword Match type

Back to campaign selection “ I Create ad group

I1l. Creating Brand Campaign:

1. Create an ad group and name it “ALL”

Create an ad group

An ad group is a group of ads sharing the same set of keywords and products. Consider grouping products that fall within the same category and price point range.
You will create your first ad group now. You can edit your campaign after launch to create additional ad groups in campaign manager. Learn more

Settings

Ad group name

All demmemms———

2. Add all the products



Products
Search by product name, ASIN, or SKU 50 products Remove all
Sort by date added | Descending = Add all on this page X
= ) Band Size 7
Added $30.00 In stock
? Love Me Ring Size 7 I ASIN: BERTT®SRG | SKU: GEES
$40.00 In stock O  Add variations
ASIN: Bam» " SKU. &FESSe i %
i} Size 7
Aoded—— e
b C nd Size 7 N ASIN: BC» ——NL = SKU: G =6
$30.00 In stock ©® Add variations
ASIN: BC =G ol X
SEU: ELTIE b F Disc Adjustable Ring Size 7
$45.00 In stock
Added ASIN: BT 57 )  SKU: GHISH4
0 Classic Pavé Band Size 7
$30.00 Instock ©® Add variations isc X
ASIN: B ™ SKU: G. &8 » ? Adjustable Ring Size 7
$45.00 In stock
Added ASIN: BOB & W=a | SKU: GE4=2
= Chain Liked Disc Adiustable il
1-50 of 78 results ¢ > ciked x
L Fvas Adinstahla Rinn Siza 7

3. Set Bidding Strategy - Fixed Bids only

Bidding

Campaign bidding strategy =~ "%

® Dynamic bids - down only
we'll lower your bids in real time when your ad may be less likely to convert to a sale. Any
campaigns created before January 2019 used this setting. Learn more

() Dynamic bids - up and down
we'll raise your bids (by a maximum of 100%) in real time when your ad may be mare likely
to convert to a sale, and lower your bids when less likely to convert to a sale. Learn more

) Fixed bids
We'll use your exact bid and any manual adjustments you set, and won't change your bids
based on likelihood of a sale. Learn more

Default bid ©

T0r | q—

Suggested bid: $0.58 Suggested bid range: $0.23 - $1.09

~ Adjust bids by placement (replaces Bid+)

4. Choose Keyword Targeting



Targeting

You can add multiple ad groups to your campaign, but you can choose only one targeting type per ad group.

'® Keyword targeting Use this strategy when you know the search terms
Choose keywords to help your products appear in shopper searches. Learn more that customers use to search products similar to
yours.
’ Product targeting BET™# Use this strategy to help shoppers find your product

when browsing detail pages and categories or
searching products on Amazon

Choose specific products, categories, brands, or other product features to target your ads.

Learn more

5. Add the brand name and different variations of it on the Keywords section

Keywords

Suggested Enter keywords Upload file

I
Broad
Phrase

Exact

J TR
JHE_=:r
Jeena |—4 er
Jena He..mer

Jerm. o, ater e ————————

Je==Hm==r

You can add up to 1000 keywords.

S—] | cd keywords

6. Apply suggested bid

**Note: Browse through the keywords and make sure that there’s nothing too high on the bids (e.g., higher than $3)



86 keywords added

Keyword Match type Suggested bid | Apply all | /Keywurd bid | Remove all |
corings | Broad wasos A s loe | ==y
stud earrings Broad 50.44;5;':;_6; Apply | $ | 0,67 | | Remove |
silver earrings Broad SO.4D;$$00‘_5:: Apply | % 0.58 | | Remove |
S g wosZ o =
(slow | ==
silver stud earrings Broad 50.541%__;; Apply | $ |07 | | Remove |
cz stud earrings Broad 30.51;201‘;3 Apply | $ | 070 | | Remove |
screw back earrings Broad 50.3::0‘.5?2 Apply | $ 0.56 | | Remove |

7. No need to put anything on Negative Keywords and click on Launch Campaign/Create Ad Group



Optional: Negative keywords

Match type

Negative phrase v

Enter keywords separated by a new line.

You may add up to 1000 negative keywords.

Add keywords
No keywords added
Keyword Match type Remove all
Back to campaign selection ﬂ I Create ad group

IV. Creating Automatic Campaign:

1. Create Campaign name, set Daily budget to how much the seller budget is and choose Automatic Targeting

**Note: For the Daily budget, if the seller hasn’t provided it yet, put $5)



Create campaign

Settings

Campaign name

Automatic -- (MAG)

Start End

Feb 19, 2019 No end date

Daily budget

(5 500 | que—

—

Targeting
® Automatic targeting

Amazon will target keywords and products that are similar to the product in your ad. Learn

maore

) Manual targeting

Choose keywords or products to target shopper searches and set custom bids. Learn more

2. Add the corresponding products

s

Choesing no end date means your campaign will
run longer, and a longer timeframe can give you
better insights on search terms and keyword

performance to further optimize your campaign.

Most campaigns with a budget over $30.00 run
throughout the day.

Use the search term report to see which keywords
triggered your ads. This can inform future
advertising decisions.

Use this strategy when you know which keywords
deliver the most value for your business.

**Note: Use the search bar and look for the corresponding product/s, then add it.

Products
earrings x | Q
Sort by date added | Descending * Add all on this page
.e Petal Drop A
e Earring ’
$45.00 Out of stock
ASIN: BC———ee | SKU: G2 =
G _ud Earrings
*» 335.00 Out of stock
ASIN: BC"== R | SKU: GF—=
-hable Petal Drop Add
ha Earring
$45.00 Out of stock
ASIN: Br— | SKU: G——8
'é Disc Stud Earrings Add
o $35.00 Out of stock

ASIN: BC e K | SKU: G——=€

R .nstellation Farrina Al

2 products

-y

o

Remave all
F stachable Petal Drop Earring %
$45.00 = @ Out of stock
ASIN: Bammm———— | SKU: GB=——
¢ i Disc Stud Earrings X
$35.00 Out of stock
ASIN: BCT t| SKU: GH=8 58



3. Set Bidding Strategy - Fixed Bids only

Bidding

Campaign bidding strategy BETA

® Dynamic bids - down only
We'll lower your bids in real time when your ad may be less likely to convert to a sale. Any
campaigns created before January 2019 used this setting. Learn more

) Dynamic bids - up and down
We'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely
to convert to a sale, and lower your bids when less likely to convert to a sale. Learn more
) Fixed bids

We’ll use your exact bid and any manual adjustments you set, and won't change your bids
based on likelihood of a sale. Learn more

Default bid
(s 0 | —

Suggested bid: $0.58 Suggested bid range: $0.23 - $1.09

~ Adjust bids by placement (replaces Bid+)

4. Put the brand name on the Negative Keywords, add it and click on Launch Campaign/Create Ad Group



Optional: Negative keywords

Match type

Negative phrase v

You may add up to 1000 negative keywords.

ﬁ ‘ Add keywords ‘

No keywords added

Keyword Match type Remove all

Launch campaign

ack to campaign selection ﬁmel

V. Create custom image headline ad using asset from sellers

1. Create Campaign name “Display - Offensive”, set Daily budget to $10.

Create campaign

Settings

Campaign name

Campaign - 4/28/2020 22:33:53 E
Portfolio Create portfolios to organize campaigns, set budget
ot alon s caps, and track performance.
Start End Choosing no end date means your campaign will run
Apr 28, 2020 No end date longer, and a longer timeframe can give you better
insights on search terms and keyword performance
to further optimize your campaign.
Budget
|' % | Daily Maost campaigns with a budget over $30.00 run
. throughout the day.
Brand

Regine Switzerland



2. Select Product Collection and New Product list page.

Ad format -
Product collection Video
_——
n E
dricdiok ki koo ik
Promote multiple products from a landing page of your choice. Feature a single product with an autoplaying video.
Landing page
O Amazon Store (including subpages)
O T .

3. Select the three Top Selling Products

Products
Search Enterlist Upload 3 products Export @ Remove all
. Search by product name, or ASIN ] Q l Regine Switzerland + e R 1d | Slant Tip Tweezers | 100% s
y Handmade | Stainless Steel | Professional
Add all on this page **** (208) | $39.00 | In stock
) - ASIN: BC 16

g R d | Slant Tip Added

Tweezers | 100% Handmade | Re d | Genuine Diamond Tip *®

Lrerfrer /(208 $39.00 Instock Add variations @
ASIM: E G

Tweezers | 100% Handmade | Stainless Steel |
Yrir vy (79) $54.00 Instock

ASIN: B IC
Re,..o —...—_.__.d| Genuine Added '
Diamond Tip Tweezers | 100%
- Rec id Tweezers | 100%
Add variations & = o
:SI:'_ B* w ”;‘: S5400 In stock ,//'7 Handmade | World's Best Tweezers (Combo
) Prdrvrdr (11) $69.00 Instock
ASIN: BOT"T T THY
] d Tweezers | Added
/k 100% Handmade | World's Best
Yty 4 (17) | $69.00 | In stock Add variations &
ASIN: Booee e X
) Re _ nd | Splinter | Add
/3 Tweezers | 100% Handmade | _J
Srir firvl #r(65) | $39.00 | In stock Add variations & . -
ASIN: BI 3 - Preview your product list page

4. Add the brand logo, Brand name, headline, then check the Custom Image section and click on Add Image.



Creative

Brand name and loge Ad preview Top of search: Mobile ad v > 10f7

Brand Name
12ining: 12

ers rem

Edit logo

Headline

Your Headline Here

Characters remainihg: S0

Cuslu
Incl#dE a custom image in supported placements

Add image

Your Headline Here

Products

Change or reorder products below.
nd |Elant Tip  Regin

Tweezers | 100% Handmade |... Diam

prime prit

e | Slant Tip... x
57 208

5. Upload the custom image by selecting the Choose a File button. The image specs are below.



Creative

< Done
Edit custom image

Upload a new image Choose from assets

Chooseafile <

Requirements for approval

» Noindividual product images Learn more

» Nologo Learn more &

* Mo text or graphics covering the primary image
s Dimensions are at least 1200 = 628 px

» File size is smaller than SMB

» File format is PNG, JPEG, or GIF

< Done

Ad preview

Top of search: Mobile ad v > 10f7

Where will my ad show?

Your Headline Here

R_ 7 " ad SlmtTip Regin

Tweezers | 100% Handmade |... Diam

prime prir

Zpomzored

6. Select Product targeting, set the default bid to between $0.15-$0.25 and select the applicable category by clicking

Target. Then finish by clicking on Submit for Review.



Targeting

-Z::ZI Keyword targeting Use this strategy when you know the search terms
Choose keywords to help your products appear in shopper searches. Learn more that customers use to search products similar to
yours.
(®) Product targeting Use this strategy to reach shoppers who browse or
- Choose specific products, categories, brands, or other product features to target your ads. Learn search products in a set of categories or brands.
maore

Product targeting and bids

Default bid
|' ¢ | 015 |

Automated bidding
] Allow Amazon to automatically optimize bids for placements other than top of search.

Categories Individual Products

Suggested  Search

1 suggestion Target all

fBeauty & Personal Care/Shaving & Hair Removal Products/Women's Shaving & Hair Removal Products/Hair Removal Tweezers

. Target Refine
Hair Removal Tweezers

VI. Create Offensive Category Display campaign

1. Select Sponsored Display Campaign

Choose your campaign type

Sponsored Products Sponsored Brands Sponsored Display 115
[ — | [ — | (o _——_—_ |

E B 8 8

Promote products to shoppers actively Help shoppers discover your brand and ) .
. . . . Grow your business by reaching relevant
searching with related keywords or products on Amazon with rich, engaging K
o . audiences on and off Amazon.
viewing similar products on Amazon. creatives.

Continue Continue Continue




2. Name the campaign “Category Display Campaign”, set the daily budget to $10, and name thread group “Top

Products”.

Create campaign

Settings
Campaign - 4/28/2020 22:49:58 E

Start End Choosing no end date ensures your ads are always
Apr 28, 2020 No end date active, so you don't miss out on impressions or clicks.

Daily budget

| ¢ | 10,00 | Most campaigns with a budget over $100.00 run
. 4 throughout the day.

Create an ad group

An ad group is a group of ads sharing the same set of products. You will create your first ad group now. You can edit your campaign after launch to create

additional ad groups in the campaign manager. Learn more

Settings

Ad group name

Example: Seasonal Products

3. Choose Product Targeting and select the top three selling products.



Targeting =

Details

= Placement: On Amazon

= Bids: per click (CPC)

@ Product targeting EET « Creative customization: No
Choose specific products or categories to target your ads.

O Audiences
Choose which audiences you want to see your ads.

Products to advertise -

€1, Search by product name, ASIN, or SKU ]i] 3 products Remove all
Sort by date added | Descending ~ Add all on this page = r e 5| 100% x
. y [ T ) _«cet | Professional Precision
F A1 €lant Tip Added frrtrer(208) $39.00 Instock
aade | ASIM: BI G SKL: RE-
Prr ey 7 (208) | $39.00 | In stock Add variations 6
ASIN: BOTTFEUCME | SKU: RE r 't S mmsime Risemeed Tip Tweezers | w
Tuu o . . fessional
. Ale ipa Added **** (79) | $54.00 | In stock
C L L J0% ASIMN: BC™™" """ | SKL: 15-cee. ..uP
e ey 4 (79) | $54.00 | In stack Add variations g
ASIN: BC”T "7 7C SKW: 15 » N and Tweezer= 1" ‘Handmade | ®
JQ" Worlas - erfSlant Tip
R 1 100% Added el (1) | $69.00 | In stock
‘*j’ He.._.uade | World's Best Tweezers - ASIM: B X | SKU: GX:
Frfriedy A (11) $69.00  Instock Add variations 6
ASIM: B X OSKU: GH-L_ . ___
Ri _ s | 100% Ineligible -
j’ Hanc...__ -, --und's Best Tweezers

$000 @ Mo stock information
ASIN: B € SKU: WB -

4. Set the bid to $0.15 and select the applicable category. Then finish by clicking Launch Campaign.

Bidding

Dynamic bids - down only
‘We'll lower your bids in real time when your ad may be less likely to convert to a sale. Learn more

Bid

on ] mawioo

Products to target

Categories ©)  Individual Products &

Suggested  Search

1 suggestion

fBeauty & Personal Care/Shaving & Hair Removal Products/Women's Shaving & Hair Removal Products/Hair Remaval Tweezers
Hair Removal Tweezers




VII. Create Defensive display campaign

1. Select Sponsored Display Campaign

Choose your campaign type

Sponsored Products Sponsored Brands Sponsored Display [IT5]

|- e— | e— O
Promote products to shoppers actively Help shoppers discover your brand and . .
) . s . Grow your business by reaching relevant
searching with related keywords or products on Amazon with rich, engaging i
L . audiences on and off Amazon.
viewing similar products on Amazon. creatives.
Continue Continue | | Continue

2. Name the campaign “Defensive Display Campaign”, set the daily budget to $10, and name thread group “All
Products”.

Create campaign

Settings
Campaign - 4/28/2020 22:49:58 E

Start End Choosing no end date ensures your ads are always
Apr 28, 2020 No end date active, soyou don't miss out on impressions or clicks.

Daily budget

| $ 10.00 | Most campaigns with a budget over $100.00 run
. 4 throughout the day.

Create an ad group

An ad group is a group of ads sharing the same set of products. You will create your first ad group now. You can edit your campaign after launch to create

additional ad groups in the campaign manager. Learn maore

Settings

Ad group name

Example: Seasonal Products

3. Select Product Targeting then click Add all on this page (make sure you click this on all pages to select all product in



the catalog).

Targeting

OAudiencEs

Choose which audiences you want to see your ads.

@ Product targeting EEH

Choose specific products or categories to target your ads.

Details

« Placement: On Amazon

« Bids: per click (CPC)

= Creative customization: No

Products to advertise

| . Search by product name, ASIN, or SKU

Q

Sort by date added | Descending v

Add all on this page

- R _ 1| slant Tip
Tweezers | 100% Handmade |

Ty ey 0 (208) | $39.00 | In stock

ASIN: B 1| SKL: RE-

Re _ id | Genuine
Diamond Tip Tweezers | 100%
Trir iy 0 (79) $54.00  Instock

ASIN: B . C 5KU:15 !

REyuie —eeecce wn.d Tweezers | 100%
Handmade | World's Best Tweezers

Proededr 0 (11) $69.00 Instock

ASIN:BL.. ... IX SKWGHL ... ___

=

Ri_ d Tweezers | 100%
Handmade | World's Best Tweezers

£0.00 © No stock informiation

ASIN: BOI XOSKU:W T-Mew

\

Added

Add variations @

Added

Add variations &

Added

Add variations f

Ineligible -

35 products

5 4 K

W

ASIN: BO

Re

Wy

ASIN: B

Rec

=

ey

ASIN: BOT

ASIN: BO7

= Re:

Hal-'ldmade | Stainless Steel | Professional Precision
| 100%: Handmade | Stainless Steel | Professional

World's Best Tweezers (Combo Splinter/Slant Tip

Ret
/ Handmade | Stainless Steel | Best Body Hair
Ty
)

Remove gl

3

1| slant Tip Tweezers | 100% be

[208) S$39.00 Instock
IG SKLU: RE-H

id | Genuine Diamond Tip Tweezers

(79) | $54.00 | In stock
| SKU: 154

Tweezers | 100% Handmade | X

{11) | $69.00 | In stock
O SKUEGX-._ ..

1| Waxing Tweezers | 100% X

(16) | $39.00 | In stock
67  SKU: HB-R7 L

nd | Slant Tio Tweezers | 100% v

4. Set the bid to $0.15 and click on Individual products and Enter List. In the box, add each of the ASIN from the catalog.

Then finish by clicking Launch Campaign.



Bidding

Dynamic bids - down only

We'll lower your bids in real time when your ad may be less likely to convert to a sale. Learn more

Bid
| $ | 015 |perclic|-<(CPC]

Products to target

Categories Individual Products
Suggested Search  Enter list

Enter ASINs separated by a comma, space or new line.

VIII. Create Defensive Campaign

1. Select Sponsored Products campaign.

Choose your campaign type

Sponsored Products

Promote products to shoppers actively
searching with related keywords or
viewing similar products on Amazon.

Continue

Sponsored Brands

Help shoppers discover your brand and
products on Amazon with rich, engaging
creatives.

Continue ‘

Target

Sponsored Display [IT5]

Grow your business by reaching relevant
audiences on and off Amazon.

Continue

2. Create Campaign name “Defensive - SP”, set Daily budget to $10. Click on Manual Targeting.



Create campaign

Settings

Campaign name

Campaign - 4/28/2020 23:08:27 0

Portfolio
No Portfolio b d

Start End

Apr 28, 2020 Mo end date

_Daily budget
|_ $ | 10.00 |

Targeting

) Automatic targeting
Amazon will target keywords and products that are similar to the product in your ad. Learn
more

(®) Manual targeting
Choose keywords or products to target shopper searches and set custom bids. Learn more

3. Select Fixed Bids

Campaign bidding strategy

) Dynamic bids - down only
We'll lower your bids in real time when your ad may be less likely to convert to a sale. Any
campaigns created before January 2019 used this setting. Learn more

() Dynamic bids - up and down
We'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely to
convert to a sale, and lower your bids when less likely to convert to a sale. Learn more

® Fixed bids
We'll use your exact bid and any manual adjustments you set, and won't change your bids
based on likelihood of a sale. Learn more

~ Adjust bids by placement (replaces Bid+)

Create portfolios to organize campaigns, set budget
caps, and track performance.

Choosing no end date means your campaign will run
longer, and a longer timeframe can give you better
insights on search terms and keyword performance
to further optimize your campaign.

Maost campaigns with a budget over $30.00 run
throughout the day.

Use the search term report to see which keywords
triggered your ads. This can inform future advertising
decisions.

Use this strategy when you know which keywords
deliver the most value For your business.

4. Name the ad group All Products and click on Add all on this page (make sure you click this on all pages to select all

product in the catalog).



Create an ad group

An ad group is a group of ads sharing the same set of keywords and products. Consider grouping products that fall within the same category and
You can edit your campaign after launch to create additional ad groups in campaign manager. Learn more

Settings

Ad group name

Ad group 1

Products

Search Enterlist Upload

Search by product name, ASIN, or SKU

Sort by date added | Descending ~

1 ’ R
/ Twee:
Yy vrir (208) $39.00 Instock
ASIN: BEO i SKLU: RE-H
> N
/ Diamoriu v« wocsBlS | IUUY
Wrir il (79) | $54.00 | In stock
ASIN: B T sKU: 154
Re
- .
{;f' Handmade | e L WEEZErS
Wi Ty (1) | $89.00 | In stock
ASIN: BO7 swire o
R
- .
{{/' Handmade | V. zers

%0.00 No stock informauun

0 products

Q

I Add all en this page I

FY

Add

Add variations

Add

Add variations Add products

Add

Add variations

Ineligible

5. Set the bid to $0.15 and click on Individual products and Enter List. In the box, add each of the ASIN from the catalog.

Then finish by clicking Launch Campaign.



Targeting «

You can add multiple ad groups to your campaign, but you can choose only one targeting type per ad group.

) Keyword targeting
Choose keywords to help your products appear in shopper searches. Learn more

® Product targeting
Choose specific products, categories, brands, or other product features to target your ads.
Learn more

Use this strategy when you know the search terms
that customers use to search products similar to
YOUrs.

Use this strategy to help shoppers find your product
when browsing detail pages and categories or
searching products on Amazon.

Product targeting

Default bid

Categories & Individual Products 1

Suggested @  Search Enterlist Upload

Enter ASINs separated by a comma, space or new line.

Target




